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‘Exceptional’ Client Care — What does that mean?
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We asked you, you told us.

I n May 2014, all Thomson Cooper, ients, with at
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Overall, we achieved a good response rate of 57
attained a score of 8.58 out of 10 and were aws
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81% of clients are willing to recommend the firm to other people
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The main findings are

e Client pesepectievand value are more
i mportant than cost

e Staff pe-rthmpectairwe engaged but feel they have
the potential to offer even more to the clien
empl oyer
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nt s Thomson Cooper provide a professional service which is reliable and efficient

| have always been impressed with the efficiency and integrity of TC
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2 Already have recommended Thomson Cooper and will do so again
Thomson Cooper are undoubtedly the best accountants | have used in my

business career. | would recommend them as they were recommended to me.
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All the staff I've met and worked with are always polite, very helpful, always ready to
give advice when needed and so professional in their approach. | would recommend
this company to others (I have done already!)
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Was expecting a lot of disruption changing auditors but the process was
smooth and staff helpful
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Provides a good service at a fair price
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| Excellent no nonsense service | can rely on

Nei Because TC can be trusted and will listen to you, and they have always helped us
h a
rat.i Always had good advice and timely responses to my needs
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To date staff have been helpful and competent and communications have been clear
and precise
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they iver , Like my own Company, Thomson Cooper has a fundamental belief in providing
and t wor k excellent customer care. This gives me confidence to use them for all our
short oms o accounting needs.

very ch hav
clients’ inte Because the staff are friendly, helpful and efficient.

Helpful caring professional organisation with the clients’ best interest at heart
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